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Second Annual Survey of Pro Bono Service by U.S. Architecture Firms Completed 
 
San Francisco, CA, August 27, 2008 – Architects throughout the country are increasingly putting 
their skills to work for the public good, according to a recent survey of 350 firms by nonprofit 
Public Architecture. 
 
For the second year in a row, the survey queried architecture and design firms that have pledged a 
minimum of 1% of their billable hours to pro bono service via Public Architecture’s flagship 
program, “The 1%.” Public Architecture’s goal is to direct at least 1% of every firm’s time to pro 
bono service.  
 
“With the support of firm recruitment partners such as the American Institute of Architects, 
we’ve assembled a critical mass of firms,” says John Cary, Executive Director of Public 
Architecture. “The range of work being undertaken by these firms is a testament to the need for 
and power of design.” 
 
The firms surveyed this year ranged from sole practitioners to some of the largest firms in the 
country, such as HKS and Perkins+Will. To date, Public Architecture has recruited nearly 400 
firms, of which 350 had signed on by the time the survey was issued. The most recent major 
addition to The 1% firm roster is HOK, a 2,600-person firm based in St. Louis with nearly two 
dozen offices worldwide, including 15 in the U.S. 
 
“If every architecture professional in the country were to pledge just 1% of their time to pro bono 
service, it would be the equivalent of a massive firm like HOK working fulltime for the public 
good,” says architect John Peterson, founder of Public Architecture. “One need only look at the 
sheer productive capacity of large firms like HOK and Perkins+Will to understand what a 
commitment of this scale from the profession as a whole could mean for our communities and 
country.” 
 
In an effort to measure trends, the 2008 firm survey was nearly identical to the one that Public 
Architecture administered a year ago.   
 
Key 2008 Findings: 

 virtually every firm reported exceeding the goal of 1%; 
 more than two-thirds of firm respondents devoted 2% or more of their time to pro bono 

service over the past year; 
 68% named “social relevance” as the most important variable in choosing pro bono projects; 
 73% cited “community benefit” as having the highest impact on pro bono work; and 
 “financial constraints” and “available staff time” remain the greatest obstacles to 

engaging in more pro bono work. 
 
Perhaps the most compelling aspect of the survey was the long list of projects that respondent firms 
noted taking part in or completing over the previous year. The greatest percentage of firms undertook 
projects related to education and schools in under-served or under-resourced communities—building 
additions, classroom and library renovations, and athletic facility design.  
 

(continue to Page 2) 
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The firm of William McDonough + Partners described its environmental strategy work for Brad 
Pitt’s Make It Right Foundation, centered in the Lower Ninth Ward of New Orleans. Other firms 
worked with established nonprofits, such as Habitat for Humanity to advance actual projects as 
well as broader changes to individual Habitat chapters’ green and sustainable design efforts. 
Sustainable design was also a common thread in many firms’ community work with local AIA 
components via the national organization’s Sustainable Design Assistance Teams.  
 
“In all, these projects represent the many applications of design, the power of pro bono service, as 
well as the range of needs to be addressed in communities across the country,” adds Peterson. 
“Much work remains, but one can only be encouraged and inspired by the joint efforts undertaken 
by firm participants of The 1% program.” 
 

[end] 
 
 
About Public Architecture | www.publicarchitecture.org 
 
Established in 2002 by architect John Peterson, Public Architecture is a national nonprofit 
organization based in San Francisco. Public Architecture acts as a catalyst for public discourse 
through education, advocacy, and the design of public spaces and amenities. “The 1%” 
(www.theonepercent.org) is a national program launched by Public Architecture in 2005 that 
challenges architecture firms to pledge 1% of their billable hours to pro bono work. If every 
architecture professional in the U.S. dedicated just 20 hours annually, it would add up to 
5,000,000 hours each year—the equivalent of 2,500-person firm working fulltime for the public 
good. During 2008, The 1% program has been supported by a range of sponsors and partnerships, 
including The American Institute of Architects (AIA), the National Endowment for the Arts 
(NEA), and leading firms such as HKS, McCall Design Group, and Perkins+Will. 
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In relation to regular fee-based work, the amount of 
pro bono done by our firm in the last 12 months is:
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What types of projects would your firm most like
to do more of?

Facilities Needs Assessment

Building & Space Identification

Interior Design & Brand Integration

Accessibility & Code Compliance

Healthy & Sustainable Environments

Facilities Renovation

80%60%40%20%

Capital Campaign Materials

Firms surveyed:   345
Response rate:   29%
Survey open date: 7/7/2008
Survey close date: 8/6/2008

The following graphics are representative 
of key data collected from the survey.

The 1% Second Annual Firm Survey
Survey conducted by Public Architecture

Which of the following types of pro bono work
has your firm done in the last 12 months?

Facilities Needs Assessment

Building & Space Identification

Interior Design & Brand Integration

Accessibility & Code Compliance

Healthy & Sustainable Environments

Facilities Renovation

Other

80%60%40%20%

Capital Campaign Materials

What inspired you to join The 1% program?

To give back to community

To recruit and retain staff

As part of marketing efforts

Personal satisfaction

To bring architecture and design to communities without acces

To Help local nonprofits function more effectively

Other

80%60%40%20%

For creative opportunities

100%

www.theonepercent.org
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Client options

Project options

Financial constraints

Selection process

Buy-in by firm decision-makers

Understanding pro bono client needs and culture

Liability concerns

Available staff time

Staff interest

Other

100%

What are the top three issues limiting the quality 
or quantity of your firm’s pro bono work?

80%60%40%20%

Project type

Design opportunity

PR value

Social relevance

Viability of execution

Other

What are the most important variables in
selecting pro bono projects?

Personal connection

100%

1
(Greatest impact)

2 3 4
(Least impact) 

Better project
opportunities 45% 38%  4% 11%

Ability to track pro bono 
service with in firm 7% 18% 20% 39%

Measurable impact of pro bono
service on our firm 10% 31% 30% 21%

Public recognition & marketing
opportunities 22% 43% 21% 11%

Knowledge of pro bono work
by other firms 6% 14% 27% 41%

Community benefit 73% 17% 6% 1%

Rank the following according to their impact on increasing the 
quality or quantity of your firm’s pro bono pursuits.

For more information, contact:

John Cary
Executive Director
Public Architecture
415-861-8200
jcary@publicarchitecture.org

www.theonepercent.org
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