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www.theonepercent.org

1% of your time, to be exact.
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You could have been 
anything.
You chose to be an 
architect.
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Why?
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Doctors save lives.
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Architects _________________________.
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Quality of life 
is related to 
quality of space.
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Quality of space is available to those who have:

	 a) money
	 b) need



I believe that 
the bene�ts of design 
are not just for the wealthy.
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I act on this belief in my practice
by _______________________.
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1% of an 8-hour day 
is 4.8 minutes.
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If every architecture professional in the U.S.
were to give 1% of their time, it would add up to 

5,000,000 hours � 

the equivalent of a 2,500-person �rm  
working full-time for a year.



The 1%, a program of  
Public Architecture,  

asks architecture and  
design firms nationwide 

to dedicate 1% of their 
time to pro bono service. 

The 1% connects  
nonprofits in need of  

design assistance  
with firms willing to  

give of their time.

With 1% we could ________________________.

Pro bono means “for good.”
For the public good.

Building stronger communities –
it’s the reason many of us were drawn to design.

Nonprofits share in this commitment.
Yet few share the benefit of good design.

As architects, we are uniquely positioned to help.
To put our beliefs to work.

Please join us.
Log on to www.theonepercent.org.
Pledge your 1%.

A better world. 
1% at a time.



How design makes  
nonprofits stronger.

Three examples.

What is pro bono?
The 1% program defines pro bono service to be profes-
sional services rendered: a) without expectation of a fee, 
or b) with a significant reduction in fees for organizations 
that support stronger communities. Pro bono service 
can take many forms; it is any contribution of designers’ 
knowledge, skills, judgment, and creativity that serves  
the public good.

The 1% focuses primarily on 501(c)(3) nonprofit organiza-
tions as appropriate pro bono clients. These organizations 
have been relieved of their tax burden in recognition of 
the societal benefit they provide. According to the IRS, 
501(c)(3) nonprofits include organizations with missions 
that are charitable, environmental, health-related, reli-
gious, educational, and scientific, among others.



“When I was in school, 
we were taught that  

this was our job:  
to build buildings  

for society.”

Olson Sundberg
Kundig Allen Architects  
+ Habitat for Humanity

Opposite
Along Roxbury Street,

there are recessed front 
porches combined with 

alternating sloping rooflines, 
as well as changing color 

and material palettes.
 

Above
The collage of changing 

shapes, colors, and material 
textures creates a sense of 
identity for each house as 

the project weaves into the 
neighborhood of single- 

family homes.

Our firm has always done volunteer work 
in Seattle, so when a young staff member 
brought us the project for Habitat’s  
Roxbury Estates, it was an easy decision. 
Plus, this project was not just a house,  
but a small community. We wanted to see 
if we could push the design, make it a little 
more modern, a little more sustainable.

Because most of our work is high-end 
residential, involving more sophisticated 
materials and techniques, we welcomed 
the opportunity to reconnect with the 
fundamentals of construction. Working  
on Roxbury Estates, we learned a lot –  
for example, about making a satisfying 
composition from catalog windows.
 

Pro bono work reminds us that great  
design involves mastering constraints. 
We’re much more agile designers for it, 
and that, ultimately, is the greatest benefit. 

Rick Sundberg
Olson Sundberg Kundig Allen Architects
Seattle, Washington
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 “You shouldn’t have 
to feel like you’re 

going to jail just 
 to get a PAP smear.  

Getting access to 
decent healthcare 

is not a crime.”

Fougeron Architecture 
+ Planned Parenthood

After hearing about shootings at family 
planning clinics across the nation, I 
wanted to respond. So, I asked Planned 
Parenthood Golden Gate if they could use 
an architect. They asked if I knew anything 
about security. I said, “I can learn.”

And I did, but I felt strongly that access 
to low-cost healthcare shouldn’t feel  
demeaning. Design must take care of  
necessities, but it can also reflect the 
tempo of the staff’s day and how they 
think of their role in society. 

As we’ve done more projects for Planned 
Parenthood – over twenty – we’ve shown 
them other ways architects can help:  
with site selection, fundraising, and secur-
ing donations of materials and furnishings.  
A lot of people are willing to help, if you ask.

For me, one exciting outcome is that 
Planned Parenthood has become an 
avid supporter of good design and of 
the idea that design makes a significant 
organizational difference. They let us  
push the envelope, and now they expect 
their projects to win awards.

Anne Fougeron
Fougeron Architecture
San Francisco, California

Opposite
A courtyard provides  

clients and staff with the  
opportunity to step 

outdoors for some fresh 
air while in the midst of the 

secured clinic space. 

Above
The checkout window  
has a view all the way 

through the front lobby 
to the courtyard beyond. 
Cork, colored glass, and 

laminates, along with  
custom steel details, enliven 

the interiors of the clinic.
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For younger architects, pro bono projects 
like the libraries sponsored by the 
Robin Hood Foundation can be an entrée 
into public or institutional work. Even for 
experienced architects, like us, pro bono 
projects can be real stepping-stones.

The Robin Hood Foundation was  
interested in innovation, which might 
have been scary for another client. They 
allowed us to experiment with ideas and 
details, like the oversized, sculptural 
lampshades that we had wanted to do 
ever since we designed a traveling show 
for the Noguchi Foundation.

Personally, it’s satisfying to see kids and 
parents enjoying something you had a 
hand in – making them think of reading  
as a joyful thing and the library as a refuge. 
It’s something we’re always thinking 
about: how to leave something behind 
that makes the world a better place.  
It’s an opportunity to change people’s 
lives, which is the reason why many of us 
got into architecture.

Billie Tsien
Tod Williams Billie Tsien Architects
New York, New York

Opposite
Places to nestle encourage 

kids to get comfortable  
with reading in the library at  

P.S. 32. Images from the 
world’s first encyclopedia 

cover the walls. 

Above
The architects imagined 

reading under a night  
sky with point light fixtures  

and translucent  
sculptural tubes. 

Tod Williams
Billie Tsien Architects

+ The L!brary Initiative

“It’s the satisfaction  
of working with a client 
whose political mission 
you believe in and want 

to contribute to.”
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Make the world  
a better place. 

Improve your business  
at the same time.
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Pro bono service is 
vital to the health of  

our communities,  
yet it is often seen as  

a one-way street.

Approached  
strategically, it can 

benefit your firm  
in the following  

five ways.

Creative 
Opportunities

>01.

Recruitment & 
Retention

>02.

Local  
Involvement

>03.

Community 
Relations

>04.

�Personal 
Satisfaction

>05.



Select pro bono efforts that can provide a break from a long-running project or 
your usual project types. Aside from being of interest to you and your staff, pro 
bono projects can hone new skills. 
 
Develop methods for staff to determine selection criteria and actually participate 
in choosing your firm’s pro bono projects. Projects that advance your employees’ 
ideological beliefs will prove to be excellent motivators and deliver real satisfaction. 
 
Bring your staff together at key points in each project to celebrate successes and 
milestones. Use these gatherings as opportunities to remind everyone of your 
firm’s commitment to social values and desire to make tangible contributions to 
the public good.

The 39571 Project in Delisle, 
Miss., is an 11,500 sq ft 
community center that  

was designed pro bono  
by New York-based SHoP 

Architects in the months
following Hurricane Katrina. 

The New Orleans Public 
Library Alvar Street Branch 

was renovated and 
redesigned pro bono by 
the Minneapolis-based 
firm of Meyer Scherer & 

Rockcastle. It was the first 
public library damaged 
by Hurricane Katrina to 
reopen after the storm. 

Pro bono projects provide opportunities to exercise your firm’s best  
creative abilities. They also provide opportunities to tackle challenges  
introduced by an atypical project type. Many firms report that their most creative 
work emerges from the positive friction introduced by new project types and 
unfamiliar programs, often involving pro bono projects. These pro bono projects 
can become portfolio pieces that help firms gain entry to new design markets.

Raise  
Expectations 

 

Set Creative  
Goals 

 
Be Selective

Set high design expectations for your client, your project, and your design team. 
Begin with the idea that each pro bono project will be an important addition 
to your firm’s portfolio. Be deliberate in selecting a client who appreciates and 
shares your goals for excellence. 

Outline the creative opportunities that your firm would like to target. Be specific. 
Identify the parameters of projects that will allow you to flex the creative muscles 
you are interested in strengthening.

Articulate to your staff how decisions about taking on pro bono projects will  
be made. To vet project opportunities, consider forming a committee that is  
representative of your firm’s structure and values.

Pro bono projects give firms a chance to engage and inspire every employee, 
design and non-design staff alike. Pro bono projects may also lend themselves 
to mentoring relationships between junior and senior staff as well as afford more 
direct client interaction for junior staff. People want to work for firms that demon-
strate a commitment to socially-relevant work.

Look for  
the New 

 

Encourage  
Participation 

 
Celebrate  

the Process

>> >>

Creative 
Opportunities

>01. Recruitment & 
Retention

>02.
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