
NON- 
PROFIT,

may we give you a moment of our time?
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1% of our time, to be exact.

www.theonepercent.org
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You could have 
worked for anyone.
You chose to 
work for a cause.
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Why?



Fire departments �ght �res.
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My organization �ghts _________________________.
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A nonpro�t�s space 
tells a story;
one that is read by clients,  
staff, and funders.
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The story our space needs to tell  
is ________________________.
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Architects understand 
that simple things like
better storage can mean 
better capacity.
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If I could work with an architect 
to �x one thing in my organization 

it would be ___________________.
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Design fundamentally 
solves problems.
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Greater capacity.
A more convincing message.

Better exposure.
Greater support.



With 1% we could________________________.

Good design creates places
that engage people.

It makes organizations stronger.
It can do the same for yours.

Design resources are within your reach.
To help you fulfill your mission.

Learn how.
Log on to www.theonepercent.org.
Request your 1%.

A better world. 
1% at a time.

The 1%, a program of  
Public Architecture,  

asks architecture and  
design firms nationwide 

to dedicate 1% of their 
time to pro bono service. 

The 1% connects  
nonprofits in need of  

design assistance  
with firms willing to  

give of their time.



How design makes 
nonpro�ts stronger.

Three examples.
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Habitat for Humanity
+ Olson Sundberg

Kundig Allen Architects

Opposite
Open �oor plans and 

higher-than-normal ceiling 
heights (with clerestory 

windows for both natural 
light and ventilation)  

are some of the strategies 
used to make these small 

houses appear to be more 
spacious as they accom-

modate a variety of diverse 
cultural lifestyles.  

Above
While the �front doors� of 

the homes are oriented  
toward the residential 

streets and sidewalks, the 
rear portions of the homes 

open onto a park-sized 
shared open space. 

The families in Roxbury Estates love their 
homes. The architects, Olson Sundberg 
Kundig Allen, had a very respectful  
vision for designing a low-income, 
culturally diverse community, and they 
accomplished that. They created a space 
that helps to maximize goodwill and 
encourages neighbors to be invested in 
each other’s lives.

Working with Habitat for Humanity is 
a challenge, however, I believe it’s a 
positive one. It forces an architect to 
design economically; to really think 
about materials that are as inexpensive 

as possible, but that are still durable and 
of quality. I believe that another positive 
challenge of working with nonprofits like 
ours is the connection with people whose 
lives are different. The work is to build for 
poor families, but the opportunity is to 
transform a life. 

The quality of a home – the light, the 
spaces – can transform a family from a 
fearful, conflicted group of people into  
a hopeful, joyful, united one. You’re  
working with people where such a basic 
need is being met; where the design  
itself transforms grief into joy.

Dorothy Bullitt
Executive Director
Habitat for Humanity of  
Seattle / South King County
Tukwila, Washington
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�We are one of the
biggest home

builders in the nation, 
but we�re really

building communities.
Good design is how we

transform a group of 
homes into a foundation

for community.� 
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Planned Parenthood
+ Fougeron Architecture

Originally, the design of our clinics was 
very open and welcoming, but that all 
had to change after several shootings 
at Planned Parenthood centers in the 
mid-‘90s. We had to enact real, structural 
changes to our facilities in order to protect 
our patients and our staff. As much as 
we needed security, however, we did not 
want our clinics to look like prisons. We 
wanted security measures to be as invis-
ible, seamless, and beautiful as possible. 

We chose an architect, Anne Fougeron, 
who was already very dedicated to our 
mission and personally interested and in-
vested in our work. She designed spaces 

Opposite
The tall corridors feel more 
like �streets� than hallways 
with their animated colors 

and forms. A bench provides 
an informal gathering place 

for staff and clients.

Above
A welcoming waiting room 

addresses the needs of 
both adults and children. A 
large custom sign reaf�rms 

Planned Parenthood�s 
philosophy of education and 

community involvement.

>> where efficiency, beauty, and function all 
intersect; where our clients feel safe, calm, 
and assured they will get the best care 
possible. One client that Anne interviewed 
couldn’t get over the fact that we were 
building a new clinic with her in mind.

And just because someone paid attention 
to the design does not mean it will cost 
more. To make a space function and look 
great, you simply need thoughtful design-
ers. They look at things differently than 
those of us running nonprofits. They can 
help us see what it is we need. We have 
developed a real respect for architects 
and their expertise.

Therese Wilson
Executive Vice President
Planned Parenthood Golden Gate
San Francisco, California

�We look for architects 
that are personally 

aligned with our  
mission. This collabo-
ration has enabled us 
to produce solutions 

that have dramatically 
and strategically  
transformed our  

organization.� 
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The L!brary Initiative
+ Tod Williams

Billie Tsien Architects

This library is my oasis in East Harlem. 
People walk into this brand-new space, 
and they are in awe. Children love this 
place, as do my teachers. It’s serene and 
quiet, but not to the point where kids have 
to be silent. Here they’re free to express 
themselves and ask questions. 

When I have my meetings, I have them in 
the library. I want people to see. I also use 
the library as a career development tool.  
It shows these students, many who live in 
housing projects, that it’s a big world out 
there. We worked with the two main archi-
tects, Billie Tsien and Tod Williams, and 

their staff. The kids could see that there 
are better career options out there. You 
study hard now, and you can become an 
architect, a doctor, a lawyer. We’re talking 
about breaking the cycle of poverty.

I’ll put our library up against any library 
in any school. And I need to thank those 
architects who did this work pro bono.  
If they had to be paid, something else 
would have had to give – perhaps books, 
computers, or staff. These architects are 
using their know-how to develop libraries 
of tomorrow, and everyone is moving 
forward with the children in mind.

Alexander Castillo
Principal
P.S. 101, Andrew Draper Academy
New York, New York

Opposite
In the architects� interpreta-

tion of curling up under a tree 
with a good book, students 

hear a story under a green 
canopy in the sunny renovat-

ed library at P.S. 101. 

Above
Playful windows offer stu-

dents a peek - at their own 
height - into the library at 

P.S. 101. Custom signage, 
integrating the overall L!brary 

Initiative graphic identity 
developed by Pentagram, 

gives life to the entryway at 
each Robin Hood library. 
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�What did it mean  
to the children?  

They were in awe.  
We were all in awe.  

It really opened  
our eyes. And the 

learning... it really  
took off.�
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Making design work
for your organization. 

A how-to guide.
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Capacity 
Building

>01.

Fundraising & 
Development

>02.

Raising  
Awareness

>03.

Branding &
Identity

>04.

�Recruitment &
Retention

>05.

Design solves real 
problems, yet it is  
often seen only as  

a luxury.

Used strategically,  
it can benefit your

organization in  
the following  

five ways.



Consider every connection and relationship as sources for financial support as 
well as in-kind goods and services. Develop these relationships by communicat-
ing with them about the project and soliciting their input and ideas. People are 
more likely to support what they feel they have had a role in shaping.

Design and construction projects can be excellent opportunities to raise funds. 
Ask one of your significant donors – or a group of donors – to match every dollar 
you raise for the project. Corresponding fundraising events are also opportunities 
to make these matching grants known and to get related individuals to pledge 
similar contributions to the effort.

Document the project as it develops and use media to publicize it, making the 
positive changes in your organization more visible to prospective donors and the 
community at-large.

Homeless Prenatal Pro-
gram originally turned to 

the San Francisco-based 
firm of Peterson Architects 
to design a new facility, but 

the firm instead helped 
the organization find an 

existing building that was 
suitable to their needs with 
minimal alterations and at 
a drastically reduced cost. 

New buildings, renovations, and other capital projects offer opportunities 
to engage and energize current and prospective donors. Use the design 
process and project milestones to develop a corresponding fundraising strategy. 
Highlight the relationship between your mission and the design project to create 
buzz and catalyze the involvement of current donors. People naturally gravitate 
to dynamic organizations where positive change and growth are afoot.

Cultivate 
Connections 

 

 
Leverage the  
Opportunity 

 
Document the 

Process

>>

Fundraising & 
Development

>02.
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Assess  
Your Situation 

 
 

Anticipate  
Growth 

 
 

Build Demand  
& Support

Take a look around your space and consider how your staff operates, how clients 
and staff relate to the space, and what the result is in terms of overall efficiency. 
What works? What is broken? What can be improved?  
 
Design that anticipates the evolution of your organization as a whole will lead to a 
more valuable solution. In your preliminary analysis, think about how your organi-
zation will change from the standpoints of client demand and employee functions. 
 
A well-designed space that makes your clients feel welcome will communicate 
volumes about your organization’s values, culture, and commitment. Visitors  
can easily sense this clarity, creating more awareness and demand for your 
organization’s services. 

Good design grows capacity by allowing an organization to deliver more 
services to more people with the same resources. From developing better  
storage, to scrutinizing workflow, to re-organizing existing space, thoughtful  
design simply allows one to do more. Rethinking existing space is often the  
simplest way in which design can have a profound impact.

>>

The Hands On Atlanta  
headquarters were  

designed pro bono by the 
Atlanta-based firm  

of Jova/Daniels/Bubsy,  
which helped the organi-

zation find, redesign, and 
move into its new office 

space in just four months. 
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